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Fitness Tracker Target Consumers and Competitors in Australia
A fitness tracker refers to a device or application, which is used for monitoring and tracking fitness-related metrics (Sullivan et al 289). For instance, it can monitor the distance walked or run, the heartbeat of a person as well as fitness levels of a person. The person tracking their levels of fitness wears the gadget. The focus of this paper will be describing the target consumers and competitors for a fitness tracker in Australia.

The target audience of this product includes in the sports industry, in medical sciences and also in individuals who want to monitor their weight can use the devise. In medical for instance, this technology allows for the continuous monitoring of patients without hospitalization via wearing of the gadget (Sullivan et al 289). Additionally, it can be a useful device for monitoring a patient's heart rate, body temperature, and brain activities, among other medical related issues. The target audience, in this case, should, therefore, be medical facilities including hospitals, medical labs among others.

In sports, the gadget can be used to monitor the fitness levels of sports people (Sullivan et al., 289). For instance, it can be used in monitoring movements of a user like when cycling, swimming or in various sports training. The target audience in sports can, therefore, be sports clubs in Australia, fitness complexes where there are different athletes, and it can even be the sportspersons themselves. The sports ministry in Australia can also be a target. They can buy the gadgets and supply to the sports people representing the country in different sports. 
Any person who wants to watch their weight can use this gadget to keep track of their progress (Sullivan et al 289). Diet is key when a person wants to be fit and this device can help in monitoring food intake and diet plans. For example, it can monitor calories and fat intakes and if they are in excess, it alerts the person using it. In this case, the target population would be persons who want to lose weight and the people who are in gyms working out on losing weight. Various gyms can be the target market as the trainers can encourage those training to use the gadget to monitor their progress.
Competitors of this gadget in Australia include the local industries that manufacture the same products such as the sports GPS Australia. There is also competition from imports from abroad, for example, Nike manufacture the same product and the products are imported to the Australian market. However, with great marketing and production of quality products, the products will do well in the Australian market.
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